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ABSTRAK

Penembusan Internet dan telefon pintar yang cepat menjadikan perkhidmatan kurier dan e-
perniagaan Malaysia berkembang dengan pesat, terutama untuk menyokong satu sama lain.
Perkembangan industri e-perniagaan telah menggalakkan syarikat-syarikat kurier untuk
membangunkan lebih banyak perkhidmatan kreatif untuk memenuhi keperluan rakan
kongsi mereka, iaitu syarikat-syarikat e-perniagaan. Bagi mewujudkan perkhidmatan
kreatif syarikat kurier perlu mempunyai proses pengurusan pengetahuan dalam logistik
yang berkesan. Kajian ini menemui jurang antara pengurusan logistik, pengurusan
pengetahuan dan kreativiti, terutamanya dalam perkhidmatan kurier bagi penambahbaikkan
prestasi syarikat e-perniagaan. Kajian ini bertujuan untuk membangunkan rangka kerja
baru pengurusan pengetahuan berkaitan logistik ke arah meningkatkan prestasi e-
perniagaan dengan mengambil Kkira peranan kreativiti sebagai mediator serta peranan
pergantungan antara firma sebagai moderator. Pensampelan rawak berstrata dan kaji selidik
silang daripada 92 responden dari 14 syarikat kurier telah dijalankan untuk menentukan
kreativiti dalam perkhidmatan kurier dan menyiasat hubungan empat penentu LRKM.
Penentu LRKM ialah LRKG, LRKD, LRKS dan LRKR. Manakala, pemilihan rawak 92
responden dari 56 syarikat e-perniagaan mengukur prestasi dari sudut FP, EBL dan IFD.
SmartPLS 3.0 telah digunakan untuk menganalisis data. Keputusan menunjukkan bahawa
di antara faktor-faktor LRKM oleh syarikat kurier, LRKD adalah faktor yang paling
menyumbang bagi mendorong prestasi rakan niaga mereka, diikuti oleh LRKR.
Bagaimanapun, LRKG dan LRKS tidak signifikan. Kreativiti terbukti memainkan peranan
sebagai mediator antara hubungan LRKM dan Prestasi E-Perniagaan. IFD terbukti
memainkan peranan sebagai moderator antara hubungan Kreativiti dan Prestasi E-
Perniagaan, di mana IFD menguatkan hubungan ini tetapi bukan untuk hubungan LRKM
dan Prestasi E-Perniagaan. Implikasi kajian: i) untuk meningkatkan dan membantu prestasi
e-perniagaan sebagai rakan kongsi, syarikat-syarikat kurier perlu terus berusaha
memperbaiki LRKD dan LRKR serta meningkatkan usaha lagi LRKG dan LRKS; ii) untuk
meningkatkan prestasi e-perniagaan, syarikat kurier bukan sahaja perlu meningkatkan
LRKM, tetapi perlu juga melabur dalam Kreativiti yang menjadi penunjuk utama untuk
meningkatkan prestasi e-perniagaan; iii) untuk meningkatkan lagi sumbangan kreativiti
perkhidmatan kurier ke atas prestasi e-perniagaan, IFD perlu diberi perhatian kerana kesan
penyederhanaan adalah positif. Sumbangan kajian: memberi lebih banyak maklumat
mengenai factor dan hasil LRKM terhadap prestasi e-perniagaan; menunjukkan
kepentingan kreativiti dalam sektor perkhidmatan; menjelaskan pergantungan antara
syarikat kurier dan rakan e-niaga mereka, terutamanya di Malaysia. Diharapkan kedua-dua
industri dapat dibangunkan dengan lebih baik untuk Malaysia menjadi negara maju
menjelang tahun 2020.



ABSTRACT

The rapid penetration of the Internet and smart-phones are accelerating the development of
Malaysia’s courier and e-business industries, especially towards supporting each other. E-
business industry have been encouraging courier companies to develop more creative
services to fulfill the requirements of partners by e-business companies. Nevertheless, to
create services, the courier companies need to have efficient knowledge management
processes in addition to managing logistics. However, there was lacking of sufficient
guidance on bridging the gaps between logistics management, knowledge management and
creativity, especially for both courier and e-business companies. Hence, the study mainly
aimed to develop a novel logistics-related knowledge management framework towards e-
business performance considering the mediating role of creativity as well as the moderating
role of inter-firm dependence. A stratified random sampling and cross-sectional survey by
92 respondents from 14 courier companies was undertaken which had Creativity in Courier
Services (C) and four determinants of Logistics-Related Knowledge Management
(LRKM). There determinants were: logistics-related knowledge generation (LRKG),
logistics-related knowledge dissemination (LRKD), logistics-related knowledge shared
interpretation (LRKS) and logistics-related knowledge responsiveness (LRKR). Then, 92
respondents from 56 random selected E-business companies were surveyed on their
financial performance (FP), e-business adoption level (EBL) and inter-firm dependence
(IFD). The partial least square structural equation modeling was applied for data analysis
using SmartPLS 3.0. The results demonstrated that among the factors of LRKM in courier
companies, the LRKD was the most contributing factor that drove their e-business
partner’s performance, followed by LRKR. Meanwhile, LRKG and LRKS are less
contributing factors and were not significant. It was proved that creativity played a
mediator role between the LRKM and E-Business Performance relationship. It was also
found that IFD played the role of a moderator between the C and E-Business Performance
relationship, it also strengthened the relationship. However, IFD did not mediate the
relationship between LRKM and E-Business Performance. Hence, the implies: i) to
enhance and help their partners’ e-business performances, the courier companies should
continue focusing their efforts on both LRKD and LRKR, then invest more efforts on the
least contributing factors of LRKG and LRKS, as which are part of the LRKM process and
also contributing to E-Business Performance; ii) to further enhance E-Business
Performance, courier companies should also invest in its C, which is a latent driver that
facilitates E-Business Performance; and iii) to further assist the contribution of C onto e-
business performance, more attention could be paid to IFD, in order to utilize its positive
moderating effects. This research presents several theoretical contributions by providing
further insights on determinants and outcomes of LRKM towards E-Business Performance,
the importance of creativity of courier companies; the inter-dependence between courier
companies and their e-business partners, especially in Malaysia. It is hoped that both
industries could be better developed to boost Malaysia to become a fully developed nation
by the year 2020.
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