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ABSTRACT 
Corporate Social Responsibility (CSR) discloses the social responsibility of a company in 
contributing to the quality improvement of the community and society. Currently, the 
banking industries put into concern on this social responsibility as well as CSR report as 
environmental issues that leveraging the economic business performance through the 
application of the Global Reporting Initiatives (GRI) framework. The number of the 
organization using this framework has increased. Unfortunately, several weaknesses have 
been reviewed on the adoption of this framework as a sustainability report. Therefore, this 
study tried to strengthening the GRI model by elaborating on the indicators and sub-
indicators of GRI-4 to measure the priority weighted-based indicators thus it is utilized to rank 
the banking performance. Herein, the decision support system-based analytical network 
process (ANP) is applied to assess standard criteria of the GRI sustainability report as a side 
of economic, social, and environmental aspects. Three banking companies in Indonesia have 
been selected as alternatives and then analyzed based on its sustainability report as well as 
performance measurement. Twenty-four experts from academicians and practices have been 
asked their quantitative perspectives and weighting score of the criteria through the 
dissemination of the questionnaire. This study reveals the performance of banking companies 
following the realization of the CSR position. Thus, the financial services authority of Indonesia 
(OJK) as an Indonesian government agency is advised on the decision-making on the potential 
banking performance that more pay attention to environmental sustainability. Besides, the 
employment of the ANP method in this study can strengthen and accomplish the shortcoming 
of the GRI model in determining the sustainability report. 
 
 
KEYWORDS 
Green product; Economic growth; Consumption values; SmartPLS 3.3.2 
 
 
 
 
 
 
 
 
 
 
 

mailto:rianfatra98@gmail.com
mailto:gusman@ump.edu.my
mailto:fatimahm@ump.edu.my


REFERENCES 
1. Biswas, A., & Roy, M., “Leveraging Factors for Sustained Green Consumption Behavior 

Based on Consumption Value Perceptions: Testing the Structural Model” (Journal of 
Cleaner Production, 2015). 
 

2. Weng, H.-H., Chen, J.-S., & Chen, P.-C., “Effects of Green Innovation on Environmental 
and Corporate Performance: A Stakeholder Perspective” (Sustainability, 2015). 

 

3. Hasan, Z., & Ali, N. A., “The Impact of Green Marketing Strategy on the Firm’s 
Performance in Malaysia” (Procedia - Social and Behavioral Sciences., 2015).  

 
4. Gordon, R., Carrigan, M., & Hastings, G., “A Framework for Sustainable Marketing” 

(Marketing Theory, 2011). 
 
5. Peattie, K., “Green Consumption: Behavior and Norms” (Annual Review of Environment 

and Resources, 2010). 
 
 

 
 


